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Healthcare Consumer Trends & Marketing

News Media and Social Networking

In the healthcare sector, social networking and news media play a crucial role in shaping
consumer choice and behavior. Healthcare providers use these crucial information channels to
shape public perception as they provide real-time reviews and personal testimonials of the
patients. Social media platforms highlight healthcare policies and potential health risks to
strengthen the rapid spread of information which allow consumers to rely on “well-
communicated” information, enhancing their empowerment (Gupta et al., 2013). If these patient
reviews are positive, they attract new patients and strengthen the reputation of the organization
as well as enhance trust and transparency. However, this information is often
“miscommunicated” if it is shared without expert opinion or verification on online

communication channels, resulting in damaging the reputation of the organization.

Marketing and Branding Strategies of Healthcare Organizations

Healthcare organizations’ marketing and branding strategies influence consumers’
choices significantly. These choices impact their decision-making processes building on the
effective branding and marketing strategies. These strategies emphasize consumer-centric
services, adding quality care and reliability for the patients in the healthcare sector. They also
highlight successful patient outcomes by emphasizing the incorporation of advanced medical
technologies and empathetic care directly through social media platforms (Kemp et al., 2014).
Contrary to that, negative marketing or branding tactics can significantly create “discrepancies”

between the actual patient experiences and marketing promises. Such false promises may often



lead to “misleading publicity” which makes it challenging for both patients and healthcare

organizations to maintain trust and build effective care provider-patient relationship.

Communication and Educational Efforts of the Healthcare Sector

In the healthcare sector, communication and educational efforts must be tailored
according to the informational needs and unique preferences of different generations (Diana
Oblinger et al., 2005). For instance, millennials prefer to be more “receptive” to digital platforms
such as Facebook or X (Twitter) to voice their thoughts and opinions. They also prefer to be
more “visually dynamic” as they interact more with infographics and videos. Contrary to this
generation group, the traditional Baby Boomers tend to rely on print media and other traditional
platforms. Every generation has its own specific preferences when it comes to communicating
and building a sense of trust with other individuals in the community. Subsequently, effective
communication strategies help healthcare organizations design targeted activities that are
appealing to all age groups, ultimately leading to increased patient loyalty and better health

outcomes in the arena of healthcare.
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