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Introduction

Digital communication is multimodal because meaning is created through the interaction of words,
images, typography, color, spacing, links, video, captions, and page structure. A reader rarely
encounters an online article as uninterrupted prose. The page first offers signals about what deserves
attention, what category the content belongs to, and how the subject should be interpreted. Three
examples make this process visible: a discussion of children with ADHD, a family-oriented article
encouraging conversations with parents, and a science story about neurogenesis in older adults. Each
uses visual hierarchy to shape interpretation before the reader evaluates the evidence. A large
headline frames the issue, photographs create an emotional context, and category labels such as
“SCIENCE" borrow authority from a recognized field. These design choices can support
comprehension, but they can also exaggerate certainty or trigger emotion that the underlying
evidence does not justify. Multimodal literacy therefore requires two skills at once: understanding how
design communicates and evaluating whether the verbal and visual claims accurately represent the
evidence.

Typography and the ADHD Example

The headline “If ADHD Is ‘Not Real,” Why Do So Many Kids Struggle?” illustrates how typography and
wording can position readers before they reach the body text. The question format creates an
unresolved problem, while quotation marks around “not real” distance the article from skepticism
about the diagnosis. Large bold type establishes the headline as the page’s dominant element and
encourages scanning readers to interpret the article as a response to denial. A photograph of a child
struggling with schoolwork and a concerned adult can intensify that framing by turning a diagnostic
controversy into a recognizable family experience. Such imagery may create empathy, but it must not
be mistaken for clinical evidence. Attention-deficit/hyperactivity disorder has varied presentations,
and a single photograph cannot demonstrate diagnostic criteria or explain every child’s academic
difficulty. Responsible design uses the image to humanize a topic while ensuring that the article itself
explains symptoms, assessment, uncertainty, and evidence rather than allowing a staged visual to
stand in for science.
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Family Imagery and the Meaning of a Title

The family-oriented example, “Seize the Day, Seed Tomorrow: Conversation with Parents,” uses a
different relationship between image and language. The title combines metaphor with explanation.
“Seize the Day, Seed Tomorrow” suggests that present choices shape future outcomes, while the
phrase after the colon tells readers that conversation with parents is the practical focus. A photograph
of young people sharing an informal moment with an adult can reinforce warmth, trust, and everyday
connection. The visual message is hopeful rather than diagnostic, and it makes communication
appear accessible rather than formal. Yet representation still matters. Not every student lives with
two parents, and some young people rely on grandparents, guardians, siblings, teachers, counselors,
or other trusted adults. A responsible page can preserve the argument that supportive conversation
matters without implying that one family structure is universal. Multimodal design works best when its
imagery broadens understanding rather than silently excluding readers whose lives do not match the
photograph selected by the publisher.

Scientific Authority and the Brain-Cell Story

The story “Elderly People Grow as Many New Brain Cells as Young, Study Finds” illustrates how
category labels, color, and scientific imagery can create an expectation of authority. A prominent
“SCIENCE" label and a brain image tell readers that the page belongs to a research-oriented category
before they examine the method or sample. This can help users navigate a site, but it also increases
the persuasive force of the headline. Neuroscience images are especially powerful because readers
often associate them with objective measurement even when the picture shown is a stock
photograph, illustration, or generic scan unrelated to the experiment itself. A caption should therefore
explain what the image actually represents. Scientific reporting should also distinguish one study
from scientific consensus, identify sample limitations, and avoid transforming a provocative finding
into a universal claim about aging. Visual credibility must be earned by accurate reporting. The more
authoritative a page looks, the greater its responsibility to explain uncertainty, methods, and
disagreement rather than using aesthetics as a substitute for evidence.

Accessibility, Captions, and Navigation

Effective multimodal communication must also work for readers who do not experience the page
visually in the same way. Alternative text allows screen-reader users to understand the purpose of
meaningful images, while decorative images should be coded so they do not interrupt navigation.
Captions identify people, dates, sources, or context for everyone and should not be confused with alt
text, which serves a different accessibility function. Headings need a logical hierarchy, links should
use descriptive anchor text, and videos require captions or transcripts. Color contrast is important for
readers with low vision, and information should never depend on color alone because some users
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cannot distinguish particular hues. The Web Content Accessibility Guidelines 2.2 provide a widely
used framework for these practices (W3C, 2023). Accessibility is not a separate layer added after a
page has been designed. It is part of whether the communication succeeds. A visually attractive
article that excludes assistive-technology users has failed to communicate its meaning to part of its
intended audience.

Ethics and Source Evaluation

Multimodal analysis should always include ethical and credibility questions. A photograph may be
technically relevant while still exploiting a child, patient, older adult, or vulnerable family. Publishers
should consider consent, privacy, licensing, cultural context, and whether an image reinforces
stereotypes about disability, aging, illness, or parenting. lllustrations and animations can sometimes
protect privacy, but they can also trivialize serious subjects if their style is careless. Readers likewise
need to evaluate more than professional appearance. A polished page can contain weak evidence,
while a plain page can present careful scholarship. Authorship, publication date, cited research,
editorial standards, and the relationship between the headline and the evidence are more reliable
indicators of credibility than visual sophistication alone. Hyperlinks should lead to genuinely relevant
sources rather than unrelated material included only for search visibility. Visual literacy and
information literacy therefore belong together: readers should ask both how the page directs their
attention and whether the claims deserve the confidence that the design encourages.

Conclusion

Online articles communicate through coordinated systems of language and design. The ADHD
example uses a provocative question and family imagery to frame a disputed diagnosis through lived
difficulty; the parent-conversation example combines metaphor and an informal family image to
present communication as hopeful action; and the brain-cell story uses scientific labeling and
neuroscience imagery to signal research authority. In each case, typography, color, composition,
photography, and page structure help readers decide what the article means before close reading
begins. These features can improve comprehension and memory, but they can also overstate
certainty, simplify identities, or create emotional conclusions that the evidence does not support.
Responsible multimodal communication therefore requires visual hierarchy, accurate captions,
accessibility, ethical representation, transparent sourcing, and a close match between design and
evidence. The central principle is that images and formatting should clarify the argument rather than
replace it. Readers become stronger digital interpreters when they examine not only what a page
says but how its design shapes the conditions under which that statement appears believable.
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