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Corporate Social Responsibility and Facebook’s
Public Obligations
Based on the idea of self-regulation, corporate social responsibility (CSR) builds a sense of social
accountability in companies toward all stakeholders, the general public, and the company itself. CSR
refers to the ethical obligation of businesses to contribute positively to society while minimizing
negative impacts on the environment and social systems. This concept goes beyond profit-making
and emphasizes that large corporations should act as responsible members of society. This corporate
citizenship has various social, economic, and environmental dimensions (Fernando, 2021). Activities
such as reduction of carbon footprints, global philanthropy, ethical labor policies, digital safety
initiatives, and community engagement enable companies to become socially responsible (Digital
Marketing Institute, 2021). For an extensive company like Facebook, now operating under the parent
company Meta Platforms, accountability is significantly high due to its global influence and massive
user base.

Facebook operates in a unique position because it is not only a technology company but also a global
communication platform that influences how billions of people interact, share information, and
consume content. This makes its corporate social responsibility more complex compared to traditional
companies. Its CSR responsibilities extend beyond physical products and include digital ethics, data
governance, online safety, and misinformation control. Therefore, Facebook must continuously
balance business growth with ethical responsibility, ensuring that its platform does not harm
individuals or society while still enabling innovation and connectivity.

Philanthropy, Social Impact, and Community
Support
Facebook fulfills its philanthropic responsibility through various measures, and Facebook Social
Impact (FSI) is one such important platform. Congruent to Facebook’s mission of bringing the global
community together, FSI nurtures a digital ecosystem that empowers individuals, nonprofits, and
communities. It provides tools that allow users to raise funds, support causes, and increase
awareness about social issues. Donations are processed through charitable giving tools using
Facebook Payments, making it easier for people to contribute directly to causes they care about
without leaving the platform (Facebook Social Impact, 2021).
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In addition, Facebook supports several features such as donate buttons, page fundraisers, and live
video donations, which help organizations and individuals raise funds in real time. These tools became
especially significant during natural disasters, public health emergencies, and humanitarian crises,
where quick fundraising and awareness campaigns are essential. By enabling these digital fundraising
mechanisms, Facebook has expanded the reach of philanthropy and made social participation more
accessible to people across different regions and economic backgrounds. This reflects the company’s
effort to integrate social good into its digital infrastructure.

Privacy, Stakeholder Management, and Employee
Responsibility
Beyond philanthropy, Facebook’s corporate social responsibility also extends to its broader
stakeholder management strategy. The company considers its users as its primary stakeholders
because its entire business model depends on user engagement and trust. As part of its CSR
commitments, Facebook focuses on maintaining platform safety, improving user experience, and
ensuring accessibility for diverse populations. Areas such as data privacy, cybersecurity, content
moderation, and advertising transparency are central to its CSR responsibilities.

Data privacy and security are particularly critical issues for Facebook due to repeated concerns and
controversies in the past regarding data misuse and unauthorized access. As a result, the company
has invested heavily in improving encryption systems, privacy settings, and user control over
personal information. Strengthening these systems is not only a technical necessity but also a moral
and social responsibility, as users expect their personal data to be protected from exploitation.

Advertising is another key area of responsibility. Facebook generates most of its revenue through
targeted advertising, which relies on user data and algorithmic profiling. While this model is highly
profitable, it also raises ethical concerns regarding transparency, manipulation, and misinformation.
Therefore, Facebook has introduced policies and tools aimed at increasing ad transparency, such as
“Why am I seeing this ad?” features and political ad disclaimers in some regions. These efforts are
part of its CSR approach to ensure ethical advertising practices and reduce harm caused by
misleading or manipulative content.

Employee welfare is also an important component of Facebook’s corporate social responsibility. The
company provides competitive salaries, benefits, career development opportunities, and a modern
working environment designed to attract and retain top talent. In addition to financial compensation,
Facebook invests in employee training, diversity programs, and workplace inclusion initiatives. These
efforts reflect the company’s commitment to building a supportive organizational culture that values
innovation, creativity, and employee satisfaction.

Moreover, Facebook engages with governments and regulatory bodies to comply with legal
frameworks across different countries. Since it operates globally, it must adhere to varying data
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protection laws, digital regulations, and content policies. Compliance with government policies is a
crucial aspect of CSR because it ensures that the company operates within legal and ethical
boundaries while respecting national and international standards. This also helps maintain public trust
and reduces the risk of regulatory conflicts.

Criticism, Accountability, and the Limits of
Facebook’s CSR
Despite these efforts, Facebook continues to face criticism regarding its CSR practices, particularly in
areas such as misinformation, data privacy, and algorithmic influence on public opinion. Critics argue
that while the company promotes social good initiatives, its core business model may sometimes
conflict with ethical responsibilities. For example, engagement-driven algorithms can unintentionally
promote sensational or misleading content, which raises concerns about social responsibility in digital
spaces.

Therefore, although Facebook is on the right path to becoming a socially responsible company
through its philanthropic measures, employee-friendly policies, and digital safety initiatives, it must
continue to improve its systems. In particular, it must strengthen cybersecurity frameworks, enhance
transparency in data usage, and actively combat misinformation. These improvements are essential
to safeguarding user trust, which is the foundation of Facebook’s long-term success.

In conclusion, Facebook’s corporate social responsibility reflects a complex balance between
technological innovation, global influence, and ethical accountability. Through initiatives such as
Facebook Social Impact, improved data protection systems, and employee welfare programs, the
company demonstrates a commitment to social good. However, given its massive global reach,
continuous improvement in cybersecurity, transparency, and content regulation is necessary.
Ultimately, effective CSR in Facebook’s case is not a one-time effort but an ongoing responsibility that
evolves with technological and societal changes.
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