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The market analysis of data is to be objective and collective target market, competition and/or
personal experience. There is always some sort of data collection, if they interfere with research
(office research) testified that he lives as a direct result of the research participant. If we look at it,
this is the purpose of the research project: to better understand it. The focus groups that they can no
longer be competitive around the world have a multitude of things to do in the order of market
research institutions of the same kind, large or small.

A market banana is a complete and absolute travel agent or a system implementation plan, especially
for target market information, analysis, and competitive competition, which has been created and can
only not understand the situation or the environment. In addition, it is important to study the
competitors. How the price of success. The data collection method or a secondary search query
includes units directly from the main participant. The market research topic is to increase market
understanding, identify competitors, and identify themselves. At that time, the markets became more
competitive because they were not of the world around him, and he inclined to her be like a species
of a number of communities: if she was tall, be it a small amount of market research.

The modes of the method of the invention, however, market knowledge with a plan. As a rule, (1)
measure market research and determine with a specific market size and other characteristics. (2) the
search for products and the need or desire to determine the nature of the goods or services to be
applied. (3) consumer search and purchase options to determine the behaviour that causes a cluster
to target. Research data was collected by direct observation of consumers (for example, in retail
stores), surveys by email, telephone conversations or personal conversations and published sources
(such as demographic information). The main issue is being objective in order to reach a real business
and how the old is more economical and timely. Also known as market research. We found many of
the steps in the decision-making process, for the most part, by physical arguments.

A market is a market study and an appropriate measure of size or other characteristics. The research
will have to be necessary to answer the satisfaction of the products and if it foresees requests of lay
faithful, but the protection of the customers. The service role or product function is good-looking,
which will satisfy the same time. The pain of the effort or desire of the buyer to buy an
interesting/desirable item, the motivation and the way of customs, and the pain he wishes.
Information on the type of survey is considered as personal interviews and questionnaires, current
surveys, telephone surveys, and high fountains. In essence, it is a tool and papers, and pencils are
impregnated, as shown by the defendant. In addition to bananas, the questionnaire also provides
direct observation of consumers. Marketing, marketing, marketing and marketing and research data
to help consumers identify themselves and identify problems and opportunities; To create a better
evaluation of the action itself; Monitor that efficiency; It's in the process itself. Research information
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to customer needs to solve development problems and find ways to collect data, process data
collection, and manage and analyze results.

American Marketing Association (AMA)

The second case study in the American Marketing Association (AMA) is the most relevant and up-to-
date in the case study. He sees market research information about the company, including customers
and consumers. It is possible to identify problems or create better knowledge. In addition, you can
develop and change. However, the idea of number, quality, or value is something that people will
think about when researching marketing. They start the process for the development of data
collection and analysis because they collect them and find the information management decision
taken, and on topics that need to be considered and discussed, decide how to deal with it. Finally, it
presents the results of the effects or the potential impact of an action or decision.

Research is also very important.

This is the collection and analysis of the market and the market-marketing research. For this reason,
the desire of market research is to offer a thought of how much, or even on the side of it, is focused
on the targeted products or services. It also provides companies, and to itself, the greatest benefit to
put us in your investments. For example, the price elasticity of a product in research can help you find
the exact and accurate information on product sales that affect the increase in product revenue. The
focus on business profitability focuses on growing sales, increasing business profits and helping the
company live longer. (American Marketing Association, n.d.)

Studies on the investigation of the information that he was used to something to be known to have
known, to speak more really it is not. Let’s find a market study that we have done, even if they are
consumers of satisfied customers. And it is also important to provide information on how they affect
businesses. (Albrecht et al., 2023)

Market research and help identify opportunities. For example, if a new service management plan,
they would have their skills and experience compared to the people, not only to market research and
consider new ideas, places where very clean and support but can also be found. The search to find
the data to competitors, the truth, or I helped you, the righteous, so the same, the network
marketing, its guidance and the operation of the level will. In addition, we can help understand the
needs of consumer market research by not processing. Markets, the scope of - for the sake of market
brand decrees to determine market-based knowledge and to provide marketing assistance
professionals to the buyer of it, the place of experience, age, sex and pain of your character. In
addition, to prepare us, it helps us to research the market and carefully prepare tips and indicators
and give guarantees, and in this way, the idea of all the many and the great power or, like him,
belong. In addition, market research - and the system provide more effective strategies for the
device. It is most useful for market research - to help identify potential problems and inform them
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that the time has been spent calculating the effectiveness only if it is to find solutions. However,
according to the other, the only search process includes a key step 4, as discussed below.

Defining the problem

Describe the problem by understanding how the product or service fits into the market. Similarly, it
can be used to check whether a new product will be offered on the market. The definition of a
problem is a set of goals, two steps, goals that aim to achieve a business, and a successful indicator,
which is the criterion used to solve the problem.

Developing the Research Plan

This phase ensures that the firm receives the information necessary to make a reasonable marketing
decision. In the first place, it must determine the necessary data. Determine the necessary data, and
the final report will be defective. Meanwhile, the hypothesis must be put forward to check the
consumer’s interest in the market. The next step is to develop a research plan. For example, surveys,
test markets, etc. Collect the necessary data.

Collect information

Data can only be collected from two sources: primary data and secondary data. Primary data
collected are only new facts and figures that facilitate the business decision-making process.
However, secondary data is previously stored as internal or external data.

The Final Report

When all relevant data is collected and analyzed, the final report can be recorded and verified to
correspond to the company’s product or service. The report is a simple report that helps the company
find tips and final solutions. (American Marketing Association, 2017)
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