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Golden City Supermarket and the Cultural
Landscape of Flushing
Scott Garber’s writing on Golden City Supermarket reflects the positive aspects of the markets in
Flushing, New York. Through his observation, he presents Flushing as a lively and culturally rich place
where shopping is not only a daily activity but also an experience of community, diversity, and
immigrant culture. According to the author, the markets of Flushing are admired by many people in
New York because they offer fresh food, reasonable prices, and a unique shopping atmosphere. These
markets attract both local residents and visitors who are interested in affordable groceries and
authentic Chinese-American culture (Garber, n.d.).

Garber begins by describing Flushing as an active urban place that resembles Manhattan in some
ways. The main street of Flushing is busy, crowded, and full of movement, just like many commercial
areas of New York City. The presence of restaurants, supermarkets, small shops, public
transportation, and people from different cultural backgrounds gives the area a strong city-like
feeling. Garber is also relieved to see a Burger King in Flushing because it represents a familiar
American business within a culturally diverse environment. This detail shows how Flushing blends
American commercial life with Chinese immigrant culture.

One of the major themes in Garber’s writing is the mixture of Chinese and American culture. Flushing
has a large Chinese immigrant population, and this influence is clearly visible in its markets, food
sections, store signs, products, and business practices. The supermarkets in the area do not only sell
ordinary groceries; they also offer foods and ingredients that reflect Chinese culture and cooking
traditions. For example, customers can find fresh vegetables, seafood, meat, sauces, spices, and
other products that are commonly used in Chinese households. This makes the shopping experience
different from that of many regular American supermarkets.

Transportation, Migration, and the Growth of an
Urban Marketplace
Garber also explains why Flushing has become an important marketplace. The area has convenient
access to major transportation systems, including two main airports, major expressways, around
twenty bus lines, and a train station. These transportation links make Flushing easy to reach and help
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bring large numbers of people into the area. Because of this accessibility, the markets in Flushing are
able to attract a wide customer base (Garber, n.d.). People can travel from different parts of New York
to shop there, and this adds to the area’s commercial success.

Another important reason for the popularity of Flushing supermarkets is affordability. Garber observes
that the prices in these markets are often reasonable and accessible for many shoppers. This is one of
the major reasons why the supermarkets are usually crowded. People prefer to shop in places where
they can find fresh food at lower prices. In a city like New York, where living costs can be high,
affordable grocery shopping is extremely important. Therefore, Flushing markets provide practical
value to families, workers, immigrants, and students who want quality food without spending too
much money.

The positive shopping experience and the strong presence of Chinese culture are two major features
of Flushing. Garber is interested in how these markets operate and why they attract so many people.
Because of this interest, he decides to visit and study one of the supermarkets in the area, Golden
City Supermarket. The Chinese name of the market is Jin Cheng Fa Chao Ji Shi Chang, which means
Golden City Supermarket. It is located about seven blocks away from the main street of Flushing.
Garber notes that Golden City is one of the few supermarkets that provides an English translation of
its name, which makes it more accessible to non-Chinese-speaking customers (Garber, n.d.).

Field Observation and the Everyday Life of the
Supermarket
Garber first visits Golden City Supermarket on a Saturday afternoon, thinking that it would be the
ideal time to observe the market. However, this turns out to be a difficult time for interviews because
the supermarket is very crowded. The employees are busy helping customers, stocking products, and
managing the flow of shoppers. Because of the crowd, Garber is unable to interview the employees
properly. This experience shows how active and demanding the supermarket environment can be,
especially during peak shopping hours.

After realizing that Saturday afternoon is too crowded, Garber decides to visit the supermarket again
on Tuesday night. This time, the situation is much calmer, and he gets the opportunity to interact with
different workers in the store. He speaks with cashiers, a worker in the meat section, and an
employee involved in stocking products. These interviews help him understand the supermarket from
the perspective of the people who work there. Through their responses, Garber learns that the
employees are hardworking, friendly, and interactive (Garber, n.d.).

The employees of Golden City appear to play an important role in creating a positive shopping
environment. Their work is physically demanding because they must serve customers, organize
products, manage fresh food sections, and keep the supermarket running smoothly. Despite the
pressure of the job, Garber describes them as approachable and willing to communicate. This shows



Copyright © 2026 Academic Master. | 3

the human side of the supermarket. It is not only a place of buying and selling but also a workplace
where immigrant employees contribute their labor and personality to the business.

Garber also learns from customers that Golden City Supermarket is preferred for several reasons. One
important reason is affordability. Customers are attracted to the market because they can buy fresh
food at prices that are often lower than other supermarkets. Another important reason is parking
availability. In a busy area like Flushing, parking can be a major concern for shoppers. The availability
of parking makes the supermarket more convenient and encourages more people to visit. These
practical factors help explain why Golden City is successful and popular among customers.

Food, Community, and the Cultural Significance of
Golden City
The supermarket also represents a larger cultural experience. For people who are part of the Chinese
community, Golden City provides familiar foods and products that connect them with their cultural
background. For people outside the community, it offers an opportunity to experience Chinese food
culture more closely. Garber’s visit shows that supermarkets can serve as cultural spaces where
people encounter different traditions through food, language, and social interaction. In this way,
Golden City is not just a grocery store but also a reflection of immigrant life and cultural identity.

Overall, Garber’s summary of Golden City Supermarket presents Flushing as a vibrant and meaningful
marketplace. His observations show that the area is shaped by Chinese-American culture, affordable
shopping, fresh food, hardworking employees, and strong customer demand. He appreciates the
atmosphere of the supermarket and recognizes the importance of such markets in the daily life of the
community. Through his visits and interviews, he provides readers with a clear picture of how Golden
City operates and why it matters.

In conclusion, Scott Garber’s reflection on Golden City Supermarket highlights the positive qualities of
Flushing markets. He shows that these markets are valued not only for their prices and products but
also for their cultural richness and community importance. Golden City Supermarket stands as an
example of how immigrant businesses contribute to the economic and cultural life of New York.
Garber highly recommends that people visit Flushing supermarkets because they offer more than
shopping; they offer an experience of Chinese culture, hardworking community life, and the diversity
that makes New York unique (Garber, n.d.).
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